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2024W Commerce courses open to all undergraduate students

2025S Commerce courses open to all undergraduate students
In addition to the courses offered as part of the Minor in Commerce (COMR 329, COMR 398, COMR 457, COMR 465, COMR 473, and COMR 493) and Minor in Entrepreneurship (COMR courses for Applied Science students only), the following Commerce courses have a limited number of seats allocated for undergraduate students not enrolled in the BCom program:


COMR 186A
Personal Finance
COMM 280/COMR 280 Entrepreneurship






COMR 186A
Personal Finance
 mybcom.sauder.ubc.ca/comr186a ↗
This course teaches the basics of personal finance to students who have little or no exposure to finance. Personal finance is an extremely valuable skill that helps us invest and borrow responsibly, spend wisely, and plan appropriately. The course will cover a broad range of topics, including budgeting, investing, purchasing real estate, taxes, as well as the basics of how our financial system works. 
Eligibility: all years
Term dates: Term 1 - May 12, 2025 to June 19, 2025

Days and times: M/W from 1pm to 4pm

Instructor: James Shou

COMM 280/COMR 280 Entrepreneurship
mybcom.sauder.ubc.ca/comm280 ↗
For students seeking to complete a 3-credit elective course while on co-op, working or interning, the summer intensive COMM280 offers a creative and applied course focused on developing your entrepreneurial mindset. The course will be delivered in a hybrid format (online and in-person classes) and is a recommended course for COMM/COMR 386M (Green Entrepreneurship and Sustainable Startups), COMR 465 (Social Entrepreneurship) and COMM 466/APSC 486 (New Venture Design). 

 

Entrepreneurship involves creativity, critical thinking and a commitment to research and develop new ideas and associated business models that solve real customer needs. This summer intensive course introduces you to the key principles, concepts and frameworks of venture founders, and the common pitfalls with discovering customer needs and validating product ideas and business models. Students will learn how to identify desirable, feasible and viable opportunities; experiment, prototype and test market-driven ideas; form a founding team; and, design innovative business models. In simulated ‘startup’ teams, you will apply the concepts of ideation, customer discovery, experimentation, prototyping and pitching a real Startup. 
Eligibility: Years 2, 3, & 4

Term dates: Term 2 - July 2, 2025 to August 8, 2025
Days and times: M/W from 5:30pm to 8:30pm

Instructor: Angele Beausoleil
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Can my professor sign me into a class that is full?


Commerce professors and instructors cannot register you in their courses. All students will be referred to the UBC Sauder Undergraduate Office and may be asked to submit a request for registration assistance at � HYPERLINK "https://mybcom.sauder.ubc.ca/regi-assist" ��mybcom.sauder.ubc.ca/regi-assist ↗�  if they meet at least one of the valid criteria for a request as listed on the request page.
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